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Welcome from the Chair

Let me begin by saying welcome
back! The fall semester is always
an especially exciting time at VCU.
| hope that you enjoyed a restful
summer and that you are ener-
gized and ready for a productive
year.

| am excited to be a part of the
creation of the inaugural edition
of Market Place. This newsletter
will be a valuable tool for provid-
ing you with updates regarding
activities within the Department
of Marketing (MKTG) and in the
VCU School of Business.

In 2008-2009, we will be highlight-
ing the theme of communication
by launching several new forums
for connecting with our alumni,
students, faculty, and staff. This

initiative will build upon the School
of Business’s efforts to enhance its
communication strategies as dem-
onstrated by the recently re-
vamped school website,
www.business.vcu.edu.

The MKTG department will be
sending out monthly communica-
tions via email through our
MKTGNews. This forum will give
our students, faculty, and staff the
unique advantage of receiving up-
to-date information regarding ca-
reer opportunities, special events,
departmental changes, and an-
nouncements of specific interest to
our students. It will be open to
MKTG-relevant postings from our
alumni, current students, faculty,
and community partners.

In addition to continuing our
regular activities facilitating stu-
dent learning, faculty research,
and community partnerships, we
will be doing many things to
enhance our department’s com-
munication, student recruitment,
and the curriculum. We invite
you to contact us at our new
departmental email account,
mktgdept@vcu.edu, with any
feedback or ideas. We wish you
a successful fall 2008 semester
and remind you to look for
Market Place again at the start
of the spring 2009 semester.
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Dr. David J. Urban
Department Chair

MKTG Faculty Welcomes Dr. Jodie Ferguson

MKTG welcomes Dr. Ferguson

The Department of Marketing is
pleased to welcome Dr. Jodie Fer-
guson to the VCU School of Busi-
ness. Dr. Ferguson recently re-
ceived her PhD in marketing from
Georgia State University where

she completed her dissertation
entitled “Fair or Foul? Determining
the Rules of the Fair Pricing
Game.”

Her teaching interests include
marketing research, consumer
behavior, retailing, advertising, and
product/brand management. Dur-
ing the fall 2008 semester, Dr.
Ferguson is the lead instructor for
MKTG 308, Introduction to Mar-
keting.

Dr. Ferguson’s re-

search interests in-

clude behavioral pric-

ing, dissatisfaction

response behavior,

consumer suspicion, and event
marketing.

Her publications have appeared
in the Journal of Business and
Industrial Marketing. She is also
an alumnus of Ohio State Uni-
versity with a bachelor of arts
degree in marketing. Her PhD
and MBA in marketing are from
Georgia State University in At-
lanta, Georgia.
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Faculty

and
Staff

Meet the faculty

David Urban, PhD, PCM
Professor & Department Chair
Appointed: 1989

Teaching interests: introduction to mar-
keting and marketing analytics

Deborah Cowles, PhD
Associate Professor

Appointed: 1986

Teaching interests: relationship marketing,
e-commerce, and services marketing

Jodie Ferguson, PhD
Assistant Professor

Appointed: 2008

Teaching interests: marketing research,
consumer behavior, retailing, advertising,
and product/brand management

Frank Franzak, PhD

Associate Professor

Appointed: 1986

Teaching interests: product development,
international marketing, marketing man-
agement, and marketing research

Adjunct faculty Prof. Wesley Clay

Boynton. Ms. Boynton will be serving as the marketing program coordinator for

Dr. Donald Just

Prof. Tom Myers

Prof. Butch Sarma

Prof. Patricia Thompson

Haeran Jae, PhD

Assistant Professor

Appointed: 2006

Teaching interests: promotion management,
marketing research, and services marketing

Michael Little, PhD

Associate Professor

Appointed: 1983

Teaching interests: retailing and marketing
strategy

Dennis McDermott, PhD
Associate Professor

Appointed: 1979

Teaching interests: strategic marketing,
marketing management, and marketing
education

Heiko Wijnholds, PhD
Associate Professor

Appointed: 1979

Teaching interests: international marketing
and marketing research

Van Wood, PhD

Professor and Phillip Morris Chair of Inter-
national Business

Appointed: 1994

Teaching interests: globalization in business,
international marketing opportunities, and
competition and profitability in interna-
tional markets

MKTG welcomes new program coordinator

The Department of Marketing welcomes a new addition to the staff, Melanie C.

the MKTG department. She joins the department after serving six years at Indiana
University Purdue University Indianapolis (IUPUI). She has extensive experience in
financial aid, scholarships, student services, faculty support, and management in the
public sector.

Ms. Boynton is an alumnus of Indiana University, where she earned a bachelor of

science in public affairs with a management concentration. She plans to continue
with her graduate studies at VCU. Ms. Boynton can be reached at (804) 828-1618
or mktgdept@vcu.edu and is located in the MKTG department office suite,
B3185 on the third floor of Snead Hall.

Melanie Boynton,
Marketing Program Coor.
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Drs. Franzak and Wood Support Entrepreneurial Excellence in Mexico

br

Drs. Frank Franzak and Van Wood small and medium enterprises in the business
headed to Guadalajara, Mexico in the community.

spring 2008 semester to support ongoing
efforts by the ICEE (International Center

“The ICEE focuses on research that explores
the issues surrounding the de-

for Entrepreneurial Excellence). velopment and sustainability of Drs. Van

The collaboration between the MKTG small to medium enterprises, Wood &
program and the Department of Econom-  noted Dr Wood. “We are look- Frank

ics and Business at the University of Gua-  ing forward to the sharing of Franzak

dalajara continues to explore innovative knowledge between the two in o
ways to encourage the development of cultures.” Mexico
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Dr. David Urban survey lab regarding the attitudes of tudes regarding how the state govern-
! represented the Virginia businesspeople toward the ment is allocating resources, and beliefs
/\ MKTG department business climate in Virginia. about the quality of education and the
at the VCU School available labor force.
of Business Dean’s Research Seminar Data collection took place from March
on September 9th. His presentation, to May of 2008 and 861 responses The report was well received by the
entitled The Virginia Business Climate were recorded. The report collected Dean of the School of Business and the
Survey 2008: Report of Results, discussed data regarding business’ opinions of the  faculty in attendance at the seminar.
the research conducted at the VCU condition of the business climate, atti-

MKTG Professors Receive Grants to Support Collaborations with the Middle East

Drs. Van Wood and Frank Franzak are members of a team of VCU School of Busi-
ness faculty receiving funding to continue endeavors to develop a sustainable and
long-term international business relationship with universities in the Arabic speaking
world. The partnership involves collaborations among the VCU School of Business,
the VCU School of World Studies, the Greater Richmond Chamber of Commerce
(GRCC), the Virginia Economic Development Partnership (VEDP), MISR Interna-
4~ " tional University, and Helwan University.

Dr. Wood has been travelling to Egypt over the last four years to shape the focus of
grant proposals for programs that would expand VCU’s presence in the Middle East.

“If we can provide the environment for our students, faculty, and the business com-

~ " munity to explore the cultures, politics, and opportunities present in the Middle East,
Dr. Van Wood at great Sphinx in Cairo, Egypt ~We can perhaps realize a more harmonious and prosperous society,” noted Dr.
Wood when reflecting upon the potential impacts of this project.

The MKTG department congratulates the team on receiving grants from the Fulbright Commission, the U.S. Department of Educa-
tion, and the General Motors Corporation to undertake these activities. In addition to continuing to develop the partnerships in
Cairo, the team will be travelling to Oman during the fall 2008 semester.
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/  MKTG Students Excel in Innovation at the da

Student !
I The VCU School of Business is proud to honor
| the recent success of the students participating in
| ¢ innovate projects at the prestigious da Vinci Cen-
U pd ates I é‘."’ \ $. ter. The MKTG department recognizes Megan
T A"‘] N Arrington, Hitesh Patel, John Ram, and Kelly
| ..,?, Sladen from the VCU School of Business for their
| v work on da Vinci projects. The department would
also like to commend Dr. Frank Franzak of the
I e MKTG department for acting as a faculty mentor
I Geographical representation of countries who might benefit  and facilitating the recruitment of students for the
| from the innovation of the ‘Project Simple’ operating table program.
I One of the projects, led by a team of three students from the schools of Business, Engineering, and Arts, creatively
I researched and designed a low cost operating table. The team’s self-directed mission was to develop cost effective

medical equipment for developing and emerging counties worldwide. During phase one of ‘Project Simple,’ the team
designed all functional components of the table at the greatly reduced cost of $500.

OWorking on the da l

Vinci project has

“Working on the da Vinci project has been one of the greatest
opportunities in my academic studies,” noted Seule Kabir. “By

been one of the

greatest working with students from different disciplines, | not only learned

about their field but also about their experiences and culture.”
The team plans to further refine the designs of the table in phase

opportunities of
my academic
Ol NB S Ny

two of the project during the 2008-2009 academic year.

The Pauley Pavilion in the Engineering wing of Snead Hall houses

1 the da Vinci Center, where students use cutting edge computer
-Seule Kabir, | modeling and 3D object scanning equipment in the development
da Vinci project |  Phase of their projects. Projects will continue to be led by student (From left to right) Hitesh Patel, Jennifer Farris, and Seule

. " Kabir after thei ful tati f ‘Project Simple’
teams during the 2008-2009 academic year. Learn more at e RS S S G e S SR

\——————————————————————

team member \ \www.davincicenter.vcu.edu. s

events planned by the AMA dur- their efforts in supporting the AMA
ing the fall 2008 semester. New mission.

(From left to right)

Dzl Ceiten and returning AMA members will

(AMA Pres. 07-08), hear from upcoming guest speak- This year’s leadership includes:

Erin Fitzpatrick ers Jim Levon (District Manager *  LaShay Kenney (President)
(AMA Pres. 06-07), of Fastenal Corp), Mary Jo *  Josh Wilberger (Vice President)
and LaShay Kenney Steinmetz (Advertising Manager *  Sarah Spear (Public Relations and

for S&K Menswear), Terrell Pol-
lard (CEO of The Bridge Commu-
The VCU Chapter of the American  nity Development Center), and

(AMA Pres. 08-09) Communications)

*  Justin Baybutt (Membership and

Recruitment)

Marketing Association (AMA) wel- Brenda Finlayson (Corporate

comed new and returning students Recruiter for Electronic Systems). *  Cassie Harris (Promotions)

at its ‘Meet and Greet’ event on

September 9, 2008. The MKTG department thanks For more information, contact LaShay
the leaders of this year’s Ameri- Kenney at kenneylj@vcu.edu.

This marked the first of several can Marketing Association for

MARKET PLACE
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School of Business Starts Classes in Shead Hall

The VCU School of Business and the
MKTG Department are proud to an-

nounce the opening of Snead Hall at

301 W. Main Street. Along with faculty

offices and classrooms, the building

offers state of the art
team-building rooms, a
capital markets center, a
central atrium with a
student commons and
café, and a computer

4 laboratory.

The MKTG program is
newly housed on the 3rd
floor of Snead Hall in room B3185.
Office hours are Monday thru Friday
from 8:30 AM to 5:00 PM. You can
also reach the MKTG program at
(804) 828-1618 or

Corporate Partner Spotlight Recognizes...

The success of the MKTG program

at VCU depends in part on our
relationships with professionals in
the Richmond community. Our
‘corporate partners’ help to pro-
vide valuable expertise from the
private sector that benefits our

students in their academic training.

The MKTG department is honored

to recognize the contributions of
Adjunct Professor Mohan ‘Butch’
Sarma in this edition of Market
Place. Professor Sarma is the Sen-
ior Marketing Manager for Media
General Incorporated, a holding

company for numerous media out-

lets including the Richmond Times
Dispatch, InRich.com and NBCI17
in Raleigh. Professor Sarma has
contributed his expertise to the
MKTG program since the fall of

2007. He currently teaches MKTG

671, Marketing Management, to
our graduate students.

t NPFSaa2N az2KIly

“I have thoroughly enjoyed being a
corporate partner, and adjunct in-
structor at VCU; as well as having
the opportunity to interact with
MKTG students,” noted Professor
Sarma. “The experience | have gained
from being in the classroom setting
has translated into the strengthening
of my broad based marketing skills
and the bolstering of my knowledge
base. This enhancement of my pro-
fessional experience has contributed
largely to my perspective during deci-
sion making processes at Media Gen-
eral.”

In addition to his experience in the
academic setting, he also has exten-
sive expertise in technology consult-
ing, marketing, sales, product man-
agement, international marketing,
market research, and brand consult-
ing. Brands that he has been a part of
developing include Paladin Tools

mktgdept@vcu.edu. Faculty offices
for MKTG faculty members are lo-
cated on the 3rd and 4th floor.

The 145,000
square foot

The MKTG department would like to  Snead Hall
thank Josee Covington, Dr. David

Urban & Gina Urban, and Mr. & Mrs. opened for the

John R. Seibert (‘72) for their gener-  v/cU School
osity in supporting the installation of
faculty and staff office space for the of Business
MKTG department. The support of .

T classes in
donors and alumni is critical for the
operations of the MKTG program January of
and the construction of much needed

2008.

teaching and research facilities.

CrimpAll™, Hohner
harmonicas and
Eclipse™ guitars,
and DealTaker.com.
Professor Sarma
was born in Bagh-
dad, Iraq and immi-
grated with his fam-
ily to the United
States in 1965. He
has been a resident
of Richmond since
1991. He is also a
veteran of the US
Army, 10th Moun-
tain division, from

Professor “Butch” Sarma, Adjunct
Professor in the MKTG Department

upstate New York.

He has a Bachelor
of Arts in Studio Art and a MBA from Old Dominion
University.

Professor Sarma is just one of the many corporate part-
ners we are privileged to have as a part of the MKTG
department in the VCU School of Business.
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Facu |ty A native of South Korea, she has overcome tremendous obstacles to

fulfill her dreams of helping the poor and underserved.

Profile

What is your favorite thing an MBA at Florida Gulf
about living in Richmond? My Coast University. When D r H ae ra' I
favorite thing...| would say the tre-  we then moved to Ken- n

mendous opportunities for women.  tucky, | got my PhD from Will now take your questior

In Korea, there are not many op- the University of Kentucky.

tions; here you can be treated equal What attracted you to be-

GLY Y2NB toamanyouare able o pursue coming a professor? Because

[your] drearr;s.}: also like being close l am a geek! [Laughs] Really,
are not many to nature and the ocean; we [my this is the perfect job for me. |
husband and [] like to explore, to be

can close my door and stay

outside.

options; here you focused on my studies and
Where were you born? | was research. | like being able to be
can be treated born in Kosung, South Korea in my  attentive to my work and to do

grandparents’ house on the ocean research that investigates my
equal to a man, near a rice farm. | was bornin my interests.

grandparents house in a rural setting
you are able to but grew up in the city. | have three

siblings, one older brother and two

What interested you in
your field of study? | study
the buying behaviors of low

pursue [your]
literacy individuals in the mar-

sisters. They all still live in Korea.

RNE | Y: Whatbroughtyou to the ket place. | want to focus on
United States? | worked for the  helping the poor and weak,
airlines—Delta—and | became in- making a difference in society.

=
=
B
4

terested in staying here. | began at
-Dr. Haeran Jae the University of Nevada at Las

Who has been your great-
est inspiration? My husband,

Vegas in hospitality and manage- John. We met a year after | ar- 6Person of the Yeal
ment. When my hUSbantj and | . rived in America. We were simi- That is a hard one...Probany Ban Ki-
moved to FlOI"Ida, I continued with |ar|y know|edgeab|e and curious. Moon. He is the first Korean to serve

He is someone | can lean on, and  on the Secretary General for the
he has always encouraged me. He  United Nations. As a person who was

always tells me not to worry once interested in foreign service, |
about being the most successful can say that | am proud of his achieve-
person but be ‘the salt of the ments and that | think he has done an
earth.’ | like that; it keeps me honor for Korea.
grounded. What are you the most passion-
What goal or cause is par- ate about? Hmm...like hobbies? |
ticularly important to you? would say music, food, enjoying life. |
Dr. Jae (right) Supporting literacy devc?lopment. am very hungry, CUFiOUS,. and | Io.ve to
| am on the Board of Directors talk to people about their experiences.
at six years of ' and the marketing and develop- I'am also learning to play the guitar!

age on her
first day of Ist

ment committee since 2006 with
the READ Center. We [READ
Center] support literacy develop-

Interview conducted Sept 5, 2008

Dr. Haeran Jae is an assistant professor
with the Marketing Department at VCU
School of Business. This winter, she plans

grade in South ' )
ment with free education to

Korea. adults who have a reading level

below the 9th grade. to make her first trip to South Korea in

four years, to visit family and friends.

" Who would you select as the

MARKET PLACE
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Meet the Alumnus...John Comstock

John
Comstock,
Senior
Account
Executive

with UPS

John Comstock (‘04), an alumnus of the
VCU School of Business MKTG program,
truly understands the ‘4 P’s’ of market-
ing—product, price, place, and promotion.

When it comes to product, John knew
from a young age that he would be getting
to know the ins and outs of products from
all kinds of markets. John wanted to be a
salesman like his father and looked for-
ward to understanding every aspect of
marketing and sales. “| liked the flexibility
that comes with being in a sales position; |
wanted to be able to be independent but
also held accountable for my achieve-
ments.” As one of the senior account

Where we stand...a departmental update

The Department is having a successful
start to the fall 2008 semester. The Mar-
keting Department offered 14 sections of
undergraduate courses and 8 sections of
graduate coursework. Over 1,000 under-
graduate students enrolled in the under-
graduate sections and slightly over 200
graduate students enrolled in the MKTG
graduate sections.

“Demand for MKTG courses is booming!
Part of this is due to VCU’s increasing
enrollment, but it is also due to the recog-
nition that without customers, there is no
business, and marketing is the key to un-

executives for UPS, John has learned much
about the products that his clients, cus-
tomers with supply chains in excess of
$200,000 per year, ship around the globe.

John knew that attending VCU would
come at the right price. As a native Vir-
ginian, John wanted to be able to stay close
to home and to obtain his college degree
at a university he could afford. After trans-
ferring from J. Sargeant Reynolds Commu-
nity College, John was thrilled to be at an
urban campus in the Fan district. He fit in
quickly at VCU and loved the accessibility
of his professors and the small class sizes.

John was definitely in the right place when
coming to VCU. In one of his very first
classes, he met his future wife. ““| was the
kind of student who always raised his
hand, and suddenly there was this other
girl in the class constantly beating me to
the punch. | knew | had to get to know
this person who was outdoing me.” John
also loved the personal attention he re-
ceived from his professors. “The guidance
of the MKTG professors was instrumental

to my growth. Their & ¢ KS A NJ |

accessibility and sup-

port guided me EL0E Ul IoiTE

through the program gy jided me

and helped me to get

the most out of my  through the
aFademic anfj profe”s- LINE 3 NI Y X
sional experiences.

-John Comstock
After completing
several years at VCU,
John was ready to

6QanuvxE a
. . about his MKTG
experience an intern-
ship that would allow professors

him to learn the nu-

ances of product promotion. After a
rigorous search, he was able to secure an
internship with McKesson Corp, a Fortune
100 company. In his role with McKesson,
John learned how to effectively connect
the sales force with the medical supplies
sold by McKesson. As he frequently used
UPS in his internship with McKesson, he
was able to seamlessly transition to his
current employer, where he has used the
skills gained at VCU to rise to a Senior
Account Executive position.

derstanding and serving cus- SnapShOt of MKTG Departmen
tomers. What we hope to Students in MKTG undergraduate courses 1,041
do in the future is to turn

. . Students in MKTG graduate courses 217
occasional marketing stu-
dents, who might take a Students majoring in MKTG at the undergradu- 131
course or two, into market- | 2te level
ing majors. That's how stu- Graduate students currently enrolled in the MS 23
St e dlvlep £ A in Global Marketing degree program

X - Full time MKTG faculty 9

understanding of the field,
says Dr. David Urban, Mar- | Adjunct MKTG faculty 5

keting Department chair.

ness. To learn more about this rapidly

The MS in Global Marketing continues to
be of high interest to students preparing
for the increasingly global nature of busi-

increasing field, visit the program website
at www.gsib.bus.vcu.edu/MSBusiness/
msGlobal.html.

¢
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301 West Main Street, Snead Hall B3185
PO Box 844000

Richmond, VA 23284-4000

Are you ready?

Make a difference!

Each year the annual budget of the department from the
state seems to be going down, yet educational costs are
rising.

Therefore, we especially rely on private contributions to
advance our academic and research initiatives. Please con-
sider making a financial contribution to our program so that
we can continue educating the next generation of business
leaders.

Every contribution, large or small, helps.

You can make your We want to know about you!

contributions online!

Alumni of the marketing program at VCU are encouraged to keep in

touch by contributing personal news stories or updates. Any updates or
information can be emailed to mktgdept@vcu.edu.

VISIt With your up-to-date contact information, we will be able to keep you

. . . abreast of upcoming events, networking opportunities, and other hap-
www.business.vcu.edu/giveonline penings of interest.




